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Dear Sir/Madam: EXECUTIVE COMMITTEE ,,""
Theresa Breining; CM~ CMM ~J

c'- Chairwoman of the Board
Concepts Wortdwide

In response to the FTC's request for comments on the CAN SPAM laws, Meeting CoIinCRonie,Jr.,PhD.,CAEP ~ . I In ' I Id l "k ak I f " President/CEO
rOleSSIOna S tematlona wou 1 e to mea coup eo suggestIons. MeotingProfessionalslntemational

Hugh K Leo
Chairman-ElectFirst, we feel that opt-in electronic newsletters from an organization should be FuswnProductions

.d d " l " h " " I ' . ~ .. Christine Duffy
consl ere a re atIons IP message. t IS common practIce lor organIzatIons to Vice Chairwoman of Administration

send out a newsletter that informs its members and customers of current news and ::~::~a~p
I events happening within the company. These newsletters are often supported by Vice Chairman of Finance

leadership Synergies

i advertising, but advertising is clearly not the primary purpose of the e-mail (much CraigJArdis,CMM

in the same way that an advertisement in a newspaper is not the primary purpose ~~w~~~':~a~o~emberServices

of the paper). Since these messages detail the current events of the organization ~~:i:ie~~Chairman

and are sent only to people who have expressed interest in the information, this Wan Disney Parks & Resorts

type of message should be considered a "transactional or relationship message" ~-~~~~J~::::~d h fr " ' I " Brand Marketing Commmeean t us exempt om commerCIa message status. Aimbridge Hospital",

BOARD MEMBERSTh h . h Id l 'k ak d .. S . MarkAndrew,CHA,CMPe ot er Issue t at we wou 1 e to mea recommen atIon on IS ectIon 3, Westin BayshoreResort& Marina

Item 16 in regards to who the "Sender" of a message is. Viral marketing (e-mails ~:c~~~r;~~', lOt
that suggest "forward to a friend") is a very common and often effective e-mail SusanKrug;CM~CAE

, " Child lite Council
marketIng method that promotes sendIng a commercIal message to someone that Carol Krugman, CM~ CMM

:::; is qualified or potentially interested in the product. We feel that as long as the KrugmanGroupintemational,inc

~ initiator (original scnder) does pot entice the original recipicnt to for.vard the e- ~~~:no~nje

mail, the act itself should be acceptable without recourse upon the original sender ~:I;?n~~~sncorporation

by the subsequent recipient. Angie Pfeffer,CMM
Investors Group

David M Rich
Thank you for your consideration of these suggestions and for the opportunity. TheGeorge~JohnsonCo
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